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LEGAL CASE STUDY:

MEDICAL MALPRACTICE LAWYER

We get the results you need to thrive and grow your business!

AT AGLANCE v SERVICES v

The client is a medical malpractice attorney who CJ) SEO: Our SEO approach is holistic, no matter
works with only high-profile cases. We began work in the client. For this site, we update all on-page
October while a new site was being designed. We elements, create new content, build out
worked behind the scenes to ensure there would be citations, conduct backlink outreach, and

very little ranking volatility after launch, which was at optimize the YouTube channel.

the end of December. Any loss of rankings was C/) PAID ADS: We recently launched Local Service
temporary. Since that time, we have seen vast Ads and Search Campaigns.

improvement in rankings.
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Every site page is optimized for . Z“:“’""”" :::
conversions, with informative content that ' 3,038 f:f“ ﬁ:
engages the viewer. Since the launch of ' e

the new site in December, we have seen a
steady rise in traffic, which is taking time
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Ready for a free audit and road map?
@ Whitney@flytcreative.com (B 843-504-0396

LEGAL CASE STUDY:

PERSONAL INJURY LAWYER

We get the results you need to thrive and grow your business!

AT AGLANCE v SERVICES v

The client has a personal injury law firm with 100+ @ SEO: Our SEO goal is to rank for "accident”
lawyers in one of the most competitive cities in the keywords. We have isolated core pages with pillar
country. Our focus is to increase rankings for content and optimized them. We update all on-
traumatic brain injury and variations of vehicle page elements, create new content, build out
accidents. citations, conduct backlink outreach, and create
To rank better on mobile, the client has engaged us C/) infographics.

to redesign the site and clean up spammy linking NEW SITE DESIGN: This is currently in the works
practices from the previous firm. We are following and we will launch May 2024

our SEO new site checklist to ensure minimal ranking
volatility once the new site is launched.
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